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Promoting Board Certification: How to Get Media Coverage 
Any lawyer can achieve good media coverage when promoting events or announcing news.  

Think like a reporter and determine the best way to promote the REAL story behind the event or news. 

 
Goals of Media Coverage 

 Achieve maximum exposure/publicity for the 
group, message or event. 

 Effectively communicate to target audiences 
the link between them and the news story, or 
the action step you desire. 

 
Questions to ask BEFORE you promote an 
event or story to the media: 
- What (or who) makes the event, meeting or story 

interesting or unique? 
- Are you announcing news or hosting an event that’s 

relevant to a large number of people or are you 
trying to reach a very small target audience? 

- Is the message breaking news, a feature story or a 
calendar item? 

- Is the event or story better for print, television or 
social media? Can it be effective for all media? 

 
Checklist for Media Promotion 
 
 E-mail, fax or tweet a media advisory two days 

before the event. Send in body of e-mail, not as 
an attachment. Call to ensure the advisory is in 
the right hands. 

 "Pitch" the story to the assignment editor. Find 
out her deadline for the day of the event. Have 
ready a list of people who can conduct 
interviews. Call again the day before the event. 

 Prepare a media kit. Include a news release, 
the organization’s background, logo, 
biographies and photos/contact numbers of 
organizers or key participants, and details about 
the event. Most media kits now are posted 
online, rather than printed.  

 Follow up after the event. Provide additional 
information, if requested. Email the media kit 
link to reporters who couldn't come. Pitch the 
story as a feature, rather than breaking news, if 
appropriate. 

 
Tools of the Trade 
 Media Advisories. One-page information sheets 

that provide the "who, what, when, where and why" 
of the event, and explain its news value and visuals. 
Advisories often list interview contacts/phone 
numbers. Email or tweet a link to media advisories to 
assignment editors and reporters (not as 
attachments) two days prior to the event. Call to 
pitch the story and make sure the email was 
received. Send a reminder advisory the morning of 
the event.  

 Phone Calls. Call each news desk or calendar 
section on the day you e-mail the media advisories. 
Ask if the right editor or reporter received the 
information, and offer to provide additional 
background. Follow-up calls are critical after the 
distribution of advisories and news releases. 

 Media Kits contain background on the event, 
organization or issue, news releases, interview 
contacts, and extra materials such as photos and 
logos. Generally distributed at an event or news 
conference, but can be posted online to be 
accessed at any time. Helpful if a reporter can’t 
attend an event but wants to cover it later. 

 News Releases are 1-2 page documents with 
headlines, which announce the news or event in 
story form, like a newspaper. 

 Backgrounders provide relevant background, 
historical perspective or supporting information. 

 Public Service Announcements (PSAs) are15-, 
30-, or 60-second radio or television spots that 
communicate the message, describe the event or 
announce the news. Can be produced as TV or 
radio ads and posted on websites, YouTube and 
other social media sites. The spots can promote the 
event or publicize it afterward. 

 Interviews. Timing is key to coincide with media 
deadlines. Daily papers generally have early 
evening deadlines; TV deadlines can be as close as 
one hour before airtime. Ask! Offer to provide 
advance interviews with key organizers or 
participants prior to the event. Offer to set up a live 
television interview during the event, if it coincides 
with the noon or 6:00 p.m. broadcasts. 

Contact: Arlee Colman 
The Florida Bar Legal Specialization 
& Education Department 
(850) 561-5805 
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